
































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Following	 the	 process	 of	 defamiliarisation	 a	 strategy	 was	 then	 needed	 through	 which	 to	




be	fully	understood	without	 it’	 (Tilley	et	al.,	2006:	1).	Where	previously	the	 ‘material’	and	the	
‘cultural’	had	been	theorised	in	opposition	to	one	another	(ibid.,	1),	Hicks	explains	that	the	terms	



















things	 like	 shoes,	 mediated	 through	 practices	 of	 representation,	 we	 are	 therefore	 able	 to	
understand	ourselves	and	others,	not	because	 the	shoes	 reflect	 identity	and	social	 reality	but	
because,	 like	 other	 objects,	 they	 are	 ‘the	 very	 medium	 through	 which	 we	 make	 and	 know	
ourselves’	(Tilley,	2006:	61).	Objects	therefore	provide	a	tangible	opportunity	to	study	the	way	
identities	and	social	structures	are	practiced	and	this	has	been	especially	useful	in	studies	where	




personal	 reflection.	 It	 is	 therefore	 the	 process	 of	making	 and	 knowing	 ourselves	 through	 the	
shoes	we	wear,	design,	make,	market	or	sell	that	needs	to	be	followed	if	we	are	to	gain	a	deeper	






















































































































































































































































































































































































































































































































































































Bob	 Dylan,	 George	 Harrison,	 the	 Beastie	 Boys,	 Steve	 McQueen,	 the	 Gallagher	 Brothers	 and	
Richard	Ashcroft,	the	classic	styles	such	as	the	Desert	Boot,	Wallabee	and	Desert	Trek	with	their	




































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Name	 Position	 Interview	 Observation	 Home	
interview	
















Ben	 IT	 26/03/12	 n/a	 n/a	




Ray	 Fitting	Manager	 30/03/12	 n/a	 n/a	
Katie	 Women’s	Designer	 05/04/12	 16/04/12	 15/05/12	
Tim	*	 Archivist	 10/04/12	 18/04/12	 n/a	
Pete	 Customer	Services	Manager	 12/04/12	 n/a	 23/04/12	
Nicola	 Women’s	Trends	Analyst	 12/04/12	 n/a	 18/05/12	
Jeremy	 Men’s	Designer	 12/04/12	 n/a	 n/a	
Andrea	 Human	Resources	 12/04/12	 n/a	 n/a	
Nicole	 Customer	Services	 12/04/12	 n/a	 n/a	
Gemma	*	 Originals	Marketing	Manager	 17/04/12	 17/04/12	 n/a	
Ian	 Creative	Brand	Manager	 17/04/12	 n/a	 n/a	




Paul	*	 Shoemaker	 n/a	 24/05/12	 13/05/12	
This	is	Not	a	Shoe	
	 252	
Philippa	*	 Women’s	Designer	 24/05/12	 n/a	 10/05/12	
Simon	 Materials	Manager	 25/04/12	 n/a	 n/a	
Graeme	 Photoshop	 25/04/12	 25/04/12	 n/a	
Angela	 Women’s	designer	 n/a	 11/05/12	 n/a	
Mark	 Fitting	Manager	 n/a	 11/05/12	 n/a	
Martin	 Fitting	 n/a	 11/05/12	 n/a	
Joe	 Last	Maker	 n/a	 11/05/12	 n/a	
Marijke	*	 Originals	Designer	 14/05/12	 14/05/12	 19/05/12	
Louise	 Marketing	Executive	 15/05/12	 n/a	 n/a	
	
	
Sheffield	focus	groups	with	Clarks	Originals	wearers	
Name	 Job	 Focus	group	date	
Kristian	 University	Lecturer	 28/08/2013	
Joe	 Local	Government	Officer	 28/08/2013	
Conor	 University	Lecturer,	Craftsman	 28/08/2013	
Tom	 Salesman	 28/08/2013	
Vanessa	 University	Lecturer	 30/08/2013	
Joanne	 Outreach	Officer	 30/08/2013	
Fiona	 Researcher,	Doctoral	student	 30/08/2013	
Jane	 University	Lecturer	 30/08/2013	
	
	
Sheffield	interviews	
Name	 Job	 Interview	date	
Pete	*	 Clarks	store	Team	Leader	 02/12/14	
Pete	
McKee	*	
Artist	and	Clarks	Originals	
collaborator	
10/12/14	
	
	
Clarks	follow-up	visit	and	discussion	
Name	 Job	 Date	
Karina	 Originals	Junior	 	
Luke	 Originals	 	
Tim	*	 Archivist	 	
	
*		Real	names	
	 	
	 	 Appendices	
	 	 253	
Appendix	C:	Informed	consent	form	for	Clarks’	participants.	
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Appendix	D	–	Focus	group	recruitment	postcard	
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Appendix	E:	Focus	group	participant	questionnaire.	
	
Focus	Group	Participant	Questionnaire	
	
Thank	you	for	expressing	an	interest	in	participating	in	a	focus	group	about	Clarks	Originals	
shoes.	The	research	will	contribute	to	a	PhD	investigation	into	the	relationship	between	
shoes	and	identity.	It	is	part	of	a	broader	research	project	at	the	University	of	Sheffield	
called	‘If	the	Shoe	Fits:	Footwear,	Identity	and	Transition’	which	has	been	funded	by	the	
Economic	and	Social	Research	Council.	For	more	information	about	the	project	and	our	
aims	and	objectives	please	visit	our	website:	www.sheffield.ac.uk/iftheshoefits.		
	
Details:	
The	focus	group	will	be	held	at	the	University	of	Sheffield	in	July/August	and	will	be	an	
informal	chat	where	you	will	be	encouraged	to	share	your	experiences	of	your	shoes.	The	
discussion	will	be	video	recorded	for	analysis	but	will	not	be	broadcast.	Images	from	the	
focus	group,	either	of	you	or	your	shoes	may	be	reproduced	in	the	PhD	thesis	or	resulting	
publications.	There	will	be	no	payment	for	participating	but	there	will	be	refreshments	and	
I	hope	that	the	experience	will	be	interesting	and	enjoyable.		
	
Clarks:	
This	research	is	not	being	conducted	with	a	commercial	agenda,	but	as	part	of	the	research	
the	video	recordings	of	the	focus	groups	will	be	shown	to	the	Originals	team	at	Clarks.	The	
reason	for	this	is	to	see	if	the	experiences	of	you,	the	consumer,	are	the	same	or	different	
to	their	expectations	and	if	this	might	affect	their	own	views	or	experiences	of	the	shoes.	
Your	name	and	any	other	information	that	might	identify	you	will	be	edited	from	the	
recording	before	it	is	shown	to	Clarks.	
	
If	you	are	happy	to	proceed	then	please	fill	in	this	brief	questionnaire,	which	will	help	me	to	
select	a	broad	spectrum	of	participants.	By	filling	in	this	questionnaire	you	are	not	
committed	to	participate.	Should	you	be	selected	you	will	be	contacted	and	a	date	will	be	
arranged.	
	
Confidentiality	and	anonymity:	
Your	details	will	be	kept	strictly	confidential	and	if	you	are	quoted	in	any	publications	
resulting	from	the	research	then	you	will	be	anonymised.	This	research	has	been	approved	
by	the	University	of	Sheffield	ethics	committee.		
	
Name	 	
Email	 	
Phone	number	 	
Gender	 	
Age	 	
Marital	status	 	
Ethnicity	 	
Nationality	 	
Occupation	 	
Income	(optional)	 	
Do	you	have	any	disabilities?	
(optional)	
	
Do	you	have	any	health	
problems?	(optional)	
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Roughly	how	many	pairs	of	
shoes	do	you	own?	
	
Roughly	how	many	pairs	are	
Clarks	Originals?	
	
	
Please	return	the	questionnaire	by	email	to	a.sherlock@sheffield.ac.uk	or	by	post	for	the	
attention	of	Alex	Sherlock	to	the	following	address:	Department	of	Sociological	Studies,	
University	of	Sheffield,	Elmfield,	Northumberland	Road,	Sheffield,	S10	2TU	
Please	feel	free	to	email	or	call	if	you	have	any	questions	about	the	focus	groups	or	the	
research:		
07703	282418	
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Appendix	F:	Focus	group	informed	consent	form.	
	
Focus	Group	Informed	Consent	Form	
	
Thank	you	for	agreeing	to	participate	in	this	focus	group	about	Clarks	Originals	shoes.	This	
form	will	explain	what	the	data	will	be	used	for.	After	reading	it	please	sign	and	date	the	
appropriate	sections.		
	
This	research	is	part	of	a	broader	research	project	at	the	University	of	Sheffield	called	‘If	the	
Shoe	Fits:	Footwear,	Identity	and	Transition’	which	has	been	funded	by	the	Economic	and	
Social	Research	Council.	For	more	information	about	the	project	and	our	aims	and	
objectives	please	visit	our	website:	www.sheffield.ac.uk/iftheshoefits.	I	am	the	
postgraduate	researcher	on	the	project	and	the	data	derived	from	this	focus	group	will	
contribute	towards	my	PhD.	If	you	have	any	questions	or	concerns	about	the	research	at	
any	point	then	please	feel	free	to	contact	me	by	email	or	phone	(details	below).	You	have	
the	right	to	withdraw	from	the	research	at	any	point	prior	to	publication	and	you	do	not	
have	to	give	a	reason	for	this.	
	
Details:	
This	focus	group	will	be	an	informal	chat	that	will	allow	participants	to	share	experiences	of	
their	Clarks	Originals	shoes.	The	discussion	will	be	video	recorded	and	transcribed	for	
analysis.	I	will	also	be	taking	photographs	of	participants	with	their	shoes.	Images	from	the	
focus	group,	either	of	you	or	your	shoes	may	be	reproduced	in	the	PhD	thesis	or	resulting	
publications,	however	the	video	recording	will	not	be	broadcast	to	a	public	audience.	
	
Sharing	data	with	Clarks	International:	
This	research	is	not	being	conducted	with	a	commercial	agenda,	but	as	part	of	the	research	
the	video	recordings	of	the	focus	groups	will	be	shown	to	the	Originals	team	at	Clarks.	The	
reason	for	this	is	to	see	if	the	experiences	of	you,	the	consumer,	are	the	same	or	different	
to	their	expectations	and	if	this	might	affect	their	own	views	or	experiences	of	the	shoes.	
Your	name	and	any	other	information	that	might	identify	you	will	be	edited	from	the	
recording	before	it	is	shown	to	Clarks.	With	your	permission	Clarks	have	also	asked	to	use	
quotes	and	images	in	a	‘Clarks	Originals’	static	display	at	their	museum	in	Street,	Somerset,	
which	is	open	to	the	public.	
	
The	Qualidata	Archive:	
I	would	also	like	to	ask	for	your	consent	to	put	the	transcripts	of	the	interviews	in	the	
Qualidata	archive.	This	is	managed	by	the	Economic	and	Social	Data	Service	based	at	The	
University	of	Essex.	It	would	allow	other	researchers,	now	and	in	the	future,	to	access	the	
data	and	they	may	re-use	it	in	their	own	projects.	Other	researchers	would	only	have	
access	to	your	data	if	they	agree	to	preserve	confidentiality.	They	would	have	to	comply	
with	the	same	terms	you	specify	on	this	form	for	the	use	of	the	data	in	relation	to	my	
project.	Please	indicate	below	whether	you	give	your	consent	for	these	to	be	archived	with	
Qualidata	by	signing	the	relevant	box.	
	
Payment:	
There	will	be	no	payment	for	participating	in	this	focus	group	but	there	will	be	
refreshments	and	I	hope	that	the	experience	will	be	interesting	and	enjoyable.	
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Confidentiality	and	anonymity:	
Your	details	will	be	kept	strictly	confidential	and	if	you	are	quoted	in	any	publications	
resulting	from	the	research	then	you	will	be	anonymised.	This	research	has	been	approved	
by	the	University	of	Sheffield	ethics	committee.	If	you	are	happy	to	proceed	then	please	
sign	the	appropriate	sections	below.	
	
-------------------		
I	give	permission	for	the	data	collected	about	me	during	this	focus	group	to	be	used	in	the	
following	ways.	I	understand	that	my	name	will	not	be	used,	that	my	contact	details	will	be	
kept	confidential,	and	that	I	am	free	to	withdraw	from	the	research	at	any	point	prior	to	the	
publication	of	the	data.	
	
Description	of	data	use	 Signature	 Date	
Images	and	quotes	to	be	used	in	PhD	Thesis	
and	associated	publications/presentations	on	
and	offline	
	 	
Images	and	transcriptions	to	be	kept	in	the	
Qualidata	Archive.	
	 	
Anonymised	video	recordings,	images	and	
transcriptions	to	be	shown	to	Clarks.	
	 	
Anonymised	images	and	quotes	to	be	used	by	
Clarks	Museum	in	a	‘Clarks	Originals’	static	
display.	
	 	
	
Finally,	I	would	like	to	take	this	opportunity	to	thank	you	for	participating	in	this	research	
and,	should	you	wish	to	follow	the	progress	of	my	research,	I	will	keep	you	updated	with	
news	of	any	subsequent	publications.		
	
Alexandra	Sherlock	–	Postgraduate	Researcher	
Email:	A.Sherlock@sheffield.ac.uk	
Blog:	www.alexandrasherlock.wordpress.com	
Tel:	07703	282418	
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